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S$5.C.4 - Public Involvement and Participation

 Create opportunities for the public to
participate in the decision-making
processes involving the development,
Implementation and update of the SWMP
and SMAP e SRk on s Secon of he

ounty lrwute: tomfnunlly feedback on the Clark fuunt? Stormwater
nent Plan (SWMP). Below you will find a short description of each chapter
and section of thc (Iuculncnt The complete draft \WMP(an be found at
clark.wa.gov/public-works/clark-county-stormwater-management-plan - translation

CI-IJ\PTF_R 1 CHAPTER 2 SECTION 2
'JT\ewMPde'.(lhe'th!vmrw Claﬂ\mm' FTas U tEme

mests NPDES permit o Thiz sects irves warys Clark County ez and
Manages stormmwvater mdmhtedwate«r.we'nﬂ\e maps its storm sewer infrastructure and Class V injection

area. it acts a5 hepd:k weells. These efforts support many stormmwater activities

 Public includes overburdened communities T ANET SESERIEEGE

CHAPTER 2 SECTION 1

CHAPTER 2 SECTION 3

This section describes the various codes. permits al M the &
and authorities Clark County maintains to control ¥ f . .
discharges to and from its municipal separated storm This section deccribes how the county inspects and

* Post on website the SWMP and Annual S

potential pollutant sources such as erosion, fertilizers
and pesticides.

SALMON CREEK
SOLUTIONS




S$5.C.4 - Public Involvement and Participation

* Public involvement may include:
* Advisory councils
* Public hearings
« Watershed committees

« Other ways to involve the public
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$5.C.11 - Education and Outreach Program

- EXPLORE __
« Build awareness about methods to

address and reduce stormwater

- Effect behavior change to reduce or

CANINES

eliminate behaviors and practices that
cause or contribute to adverse stormwater e
impacts Cllal

 Create stewardship opportunities that
encourages community engagement in
addressing the impacts of stormwater
runoff




$5.C.11 - Education and Outreach Program

 Permittees can meet
requirements individually OR as
a member of a regional group

« Permittee should participate in the
regional group and implement
adopted elements in their
jurisdiction

stormwater
PARTNERS

SW WASHINGTON

,fgllévgethe

the drops

Clean V@gr

It's OQur Future

Sponsored by the Clean Water Partners



$5.C.11.a - Education and Outreach Program

* Area served by MS4

« Designed based on:
* local water quality information

« Targeted to high priority audiences,
subject areas and/or BMPs

« Based on priority audience’s
demographic, Permittees shall
consider messages in other
languages




S5.C.11.a.i(a) - General Awareness

Priority Audiences:

« General public (including school age
children, college/uni/trade students,
and overburdened communities)

« Businesses (including home-based
and mobile)

Subject areas:

« (General impacts from stormwater,
impervious surfaces, illicit
discharges, improper disposal of
waste

LID principles and LID BMPs

Pollution : : i
Prevention | Stormwater Structure

. | Facility
Assistance | Maintenance h fé




S5.C.11.a.i(b) - General Awareness

Priority Audiences: |
. .- oo
 Engineers, contractors, developers, property e

owners/managers and land use planners

Subject areas:

« Technical standards for stormwater site and
erosion control plans

* LID principles and LID BMPs

o« Stormwater treatment and flow control
BMPs/facilities

« Source control BMPs for building materials,
PCBs

ﬂkqep vehicles on  gravel construction u«ess\—ﬁ\
“t'
'.élnce filter bugs in front of storm drain inlets
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S5.C.11.a.ii(a.) - Behavior Change

Permittees shall select, at a minimum,

. . What's Your Lawn Style?
one priority audience and one BMP. ¥

N2 ANYNYAYIT DY

Priority audiences:

 Residents, landscapers, and
property managers/owners, school-
age children, college/uni/trade
students, and businesses (including THE LID
home-based and mobile)



S5.C.11.a.ii(a.) - Behavior Change

BMPs:

HHW

lllicit discharges
Yard care
Pesticides/fertilizers
Carpet cleaning

Home/auto/equipment repair
and maintenance

Pet waste

LID principles/BMPs

Stormwater facility
maintenance

Dumpster/trash compactor
maintenance

Litter
Source control BMPs

Other - locally important,
stormwater related




S5.C.11.a.ii(b.)-(e.) - Behavior Change

* (b.)—follow social marketing practices
to improve, expand or develop new
campaign

* (c.)— implement campaign
e (d.) —evaluate and report on campaign

* (e.)— use adaptive management and
results of evaluation to continue to
direct effective methods for
Implementation




Permittee shall:

* Provide, partner with or promote
stewardship opportunities

Habitat

 Residents or businesses Certification Program ADODT
. . . ASTORM - _FXTHIN)
 EX: stream teams, storm drain DRAIN il

marking, volunteer monitoring etc.

 May be opportunities created or
organized by existing
organizations (including non-

permittees)




Thank you!

Comments and questions

Eric Lambert

Eric.lambert@clark.wa.gov
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